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DELMIA Customer Conferences Provide
Successful Venue for Industry Leaders
Event boasts the largest number of attendees with more
than 2,040 worldwide

Mr. Rainer Eißrich, senior manager, Daimler AG

Attendance records were broken this year
as more than 2,040 participants
worldwide attended the annual DELMIA

Customer Conferences. The conferences,
held in the United States, Germany, and
Japan, brought together leaders and users
from various industries to expound their
experiences in implementing PLM through
the use of Dassault Systèmes’ DELMIA
manufacturing simulation tools.

To start, featured presenter Philippe Charlès,
CEO of Dassault Systèmes’ Delmia Corp.,
spoke at the North America conference. He
highlighted the fact that DELMIA is 
positioned to meet today’s product 
development and manufacturing challenges.
Following his presentation were high-level
keynote addresses by executives at the top
of their industry. Automotive Keynote,
Richard Woodhead, director, GME IS&S
Manufacturing Engineering, General Motors,
discussed his experiences in digital 
manufacturing at General Motors and how
they leverage digital technologies in a global
competitive environment. Tamio Ogata, staff
engineer of production engineering, Honda
Motor Company, Ltd., followed with a 
presentation on how Honda is bringing 
current production information into the DELMIA
environment and mapping it to a new product.

The focus on product development 
continued at the European conference. Peter
Schmitt, vice president sales – automotive,
Dassault Systèmes Americas, opened the
conference, followed by Bernard Charlès
who gave his keynote address. There he was
followed by other high-level industry 
executives. Rainer Eißrich, senior manager, in
charge of digital production planning
Mercedes car group at Daimler AG, 
presented on the topic of the digital factory
at Mercedes-Benz Car Groups, which is a
main lever for the implementation of 
efficiency increase, standardization and the

advance in planning quality. In addition, 
Ari-Pekka Pietilakey, account specialist,
Nokia, spoke on systemically analyzing a
product or product concept to ensure best
manufacturability with Nokia’s manufacturing
processes focusing on total cost and quality.
Nokia is using CATIA and is implementing
DELMIA as a process tool to bring 3D for
other related areas with links.

At the Asia-Pacific Conference in Japan,
industry leaders provided their insight on
digital manufacturing. One was Masahiko
Shimono, staff administrator, vehicle 
engineering office, strategic management BL,
Honda Motor Co., Ltd., who presented on
“The Realization of the Multi-Dimensions
Manufacturing at Honda.” He discussed the
deployment of a planned virtual factory
concept and the correlations with Honda’s
basic philosophy “human-centralized factory.”
Another tie-in with “Manufacturing in Motion”
came about in a case study presented by
Pei-Chao Chen, project manager, CMC
Digital Factory, production engineering 
division, China Motor Corporation (CMC).
The study revealed that CMC expended
DELMIA Human on the CMC Digital Factory
project. CMC needed to simplify the project
and expedite the pace of the project. 
The customer conferences provide a forum,
including workshops and “How 2” sessions,
for representatives of different industries to
exchange ideas and information about the
impact of digital manufacturing in product
creation. Collectively, the Automotive,
Aerospace, Electrical & Electronics,
Fabrication & Assembly, Consumer Goods,
Shipbuilding, and Academia were 
represented.

Attendees line up for registration in anticipation
of the AP DELMIA Customer Conference

Philippe Charlès, CEO of Dassault Systèmes
Delmia Corp., spoke at the North America
conference, highlighting the fact that DELMIA is
positioned to meet today’s product development
and manufacturing challenges

Dates and locations for the 2008 
conferences are now available at:
www.delmia-cc.com
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